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Exhibition history:

1980 - PLMA American private brand Expo opened in Chicago, with more than 2500 booths
1986 - PLMA international private brand Expo was held in Amsterdam, with more than 4300 booths

2010 - the first PLF exhibition was held in Shanghai. At present, the exhibition area is more than 2000 square meters,



with more than 800 booths and 23 exhibitors from all over the world.
2020 - PLF booth continues to expand

Private brand (PB), also known as store brand, refers to the products that retail enterprises control in the whole
process from design, raw materials, production to distribution, which are produced by suppliers designated by retail
enterprises and labeled with retail enterprise brands. They are essentially OEM products of retail industry.

Exhibition overview:

Global private brand products Asia Exhibition (hereinafter referred to as "private brand Shanghai Exhibition™) is the
only exhibition in China with the theme of retail private brand products exhibition and transaction. The exhibition is
jointly sponsored by the private brand professional committee of Shanghai brand authorized management Enterprises
Association (PLSC) and American private brand manufacturers association (PLMA).

A product or service, usually one produced by one company or provided to another. Private brand goods and services
can be obtained from food, daily chemicals, virtual host and other industries.

They are often positioned as low-cost alternatives to regional, national or international brands, although some private
brands have been positioned as "high-end" brands to compete with existing "brands"

Private brands include but are not limited to retail OEM, OEM and OEM. A good private brand product is the result
of the cooperation between retailers and suppliers.

Exhibition advantages: authoritative industry celebrities come to discuss the direction of private brand and focus on
new private brand products, one of the three international private brand professional exhibitions, which radiates the
whole Asian standard, national private brand product selection and centralized display trend. Private brand is the
necessary item for retail reform and transformation. The number of professional buyers in more than 50 countries is
increasing year by year, providing free purchasing and supply pairs Access opportunities cover all online, offline and
circulation channels; differences among supermarkets, convenience stores, franchised stores, brand operators, etc.
directly face the terminal channel providers, remove intermediation, and benefit the three parties (purchasers,
suppliers and consumers)

Accumulated for 9 years, standing at the forefront of private brand development, ushering in the transformation of the
industry

Review of the last session
Exhibition scale: 30000 m2

650 exhibitors

The number of visitors was 20680
Range of exhibits

It can be sold directly in supermarkets, department stores, chain stores and discount stores, and is suitable for
supermarket OEM products

Food and beverage: Green / health food, leisure food, canned / convenient food, grain and oil / non-staple food /
local specialty, candy / cold drink



Frozen food, fresh food, mother and baby food, pet food, drinks, etc

Health Beauty Class: personal care supplies, personal cleaning supplies, medical emergency supplies, maternal and
infant supplies, beauty and hair products, etc

Daily necessities: daily chemical products, furniture products, kitchen supplies, sanitary ware, sports and sports
articles, knitted home textiles, small household appliances, clothing, shoes and hats, bags and leather goods, pet goods,
toys, disposable goods, DIY supplies, etc
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