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Luxury customers want to get a smooth and convenient global shopping experience in the process of integration of
physical stores and online stores. In 2019, Chinese respondents are still the most favorite consumer groups for online
shopping, of which 45% chose the online channel (+ 6%) when they last bought luxury goods. With the development
of digitalization in China, convenience is the first important factor for the rich people to consider when they buy
luxury goods.
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