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China is an important market for meat and aquatic products in the world. According to relevant statistics, the import
volume of meat and products in China has grown rapidly, with a compound growth rate of 29.8% from 2010 to 2020,
far higher than the overall compound growth rate of 14.8% for imported food in China. The total import value of
aquatic products and products in 2020 was 12.88 billion US dollars. According to the Food and Agriculture
Organization of the United Nations, seafood consumption in the Chinese market will account for 38% of global
consumption by 2030.

Pork is the main source of meat consumption in China, with poultry, beef and mutton as important supplements.
According to data from the National Bureau of Statistics, China's per capita pork consumption is about twice that of
the world's per capita pork consumption, and pork is the main source of animal protein for the Chinese people.

But with the innovation of people's dietary concepts, the structure of meat consumption is also quietly changing.
According to McKinsey's China Meat Consumption Market Report, from 2017 to 2021, the proportion of pork
consumption in China decreased from 63% to 59%, while poultry and beef increased from 22% and 9% to 26% and
10%, respectively. The Chinese meat consumption market is undergoing changes and growth, and the potential of the
Chinese meat and meat product market is enormous.

Expanding the market, seeking business opportunities, and seeking mutual benefits have been the goals and original
intention of FHC Shanghai Global Food Exhibition for the past 27 years. Gathering global commercial resources,
leading the industry's direction, and presenting multiple high-quality food and beverage industry trade events. Meat
and aquatic products are undoubtedly the highlight of FHC's twelve major sectors, covering meat and finished
products, fresh and segmented meat, ecological organic meat products, high-end beef and mutton, poultry and egg
products, frozen food, fresh meat series, seasoned processed meat series, plant-based meat, meat cutting, meat
preservation, meat cooking equipment and other sub sectors.

The FHC meat and aquatic products sector has attracted brands such as Shanghai Merlin, Yurun, Homer, Trevord,
Zhu Jinji, Lihe Flavor, Beretta, JAC, Zhenniuguan, National Beef, Xiangrun, Lider, etc. The display and cooking of



meat products have also attracted many diners and buyers. It is not only a closely related part of the national diet, but
also a must compete place for bulk procurement, supply chain, and other buyers. In 2024, FHC will continue to play
the role of a link in the food and beverage industry, focusing on new retail, chain franchising, community group
buying and other new formats, and establishing efficient and high-quality platforms for commercial cooperation. We
sincerely invite more food and beverage partners to join FHC, win the future together, and explore unlimited business
opportunities in the industry!
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