20240 0 00000 obddPLMAL

gogn 2240 0000000000 bbPLMAD
godn gooobooobooodd

HEN .00/0

goon oo 0oooobobbbbdddPLMAL

000020240 500 28-2901
guoboo:ubooboRrAIODOOOOO

0000 000000023450
0000 16730229091 13816793095

ot

000000

Private Label Introduction
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Private label(labeling) refers to the brand of goods that a retailer collects, collates and analyzes informationo n the
characteristics of consumers' demand for certain goods, then sets up its own production base or chooses a suitable
manufacturer for processing and production, and finally the retailer uses its own trademark to register the new product
and sells it in each sales outlet of the company.Own-brand products emerged in developed countries in the West and
are now becoming increasingly popular worldwide, especially in Europe and North America.



In Europe's largest retail markets, Germany and the UK, private label share remains above 40% in 2020; France's
market share has grown significantly to 38.5%; in Spain and Switzerland, nearly half of all retail goods are private label
products; Portugal climbs to 45% share; in CEE, since Nielsen first reported data for the region in 2003, the private
label In CEE, since Nielsen first reported data for the region in 2003, the private label market has grown rapidly, with
Austria’'s market share exceeding 40%, Poland, the Czech Republic and Slovakia's market share exceeding 30%, with
the largest growth in Hungary at 36.2% and the Czech Republic and Slovakia still exceeding 30%; Sweden leads
Scandinavia with a 34% market share, while Finland remains above 30%; Turkey and Greece maintain a market share
of around 30%. . In Italy, private label market share continued to grow to 22.6%.
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Founded in 1979, the Private Label Manufacturers Association (PLMA) is the only non-profit organization for the
private label market with more than 4,000 members from over 70 countries. Exhibitions, press conferences, seminars
and other events are held annually for the private label market. PLMA members have access to the association's
research data on the private label market at any time. Every year the association publishes an annual report on the
international private label market in cooperation with "ACNielsen", containing statistics on the market share of more
than 7,000 products from 20 countries.
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