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The 30th East China Fair (2020 Online) (hereinafterreferred to as the Online ECF) was successfully held from10:00 am
onJuly 13to0 10:00 pm onJuly 17,2020.This year'sevent, entitled "An Online Trade Oasis", used modern
informationtechnologies to overcome the impact of the cOVID-19 epidemic,break through the time and space
limitations of traditionaloffline exhibitions,and provide 24-hour online services for thefirst time.Chinese and foreign
investors enjoyed the large-scaleonline business event featuring a variety of exhibitors and exhibits,news and
events,global matchmaking meetings and onlinespecial areas.

The Online ECF featured five professional exhibitions,threespecial areas,four matchmaking meetings and six services.
Atotal of 71,759 exhibits from 3,520 exhibitors attracted 15,333visitors. In addition,the opening ceremony of the 30th
EastChina Fair (2020 Online) was held on its opening day, in orderto promote the brand influence of the fair.
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The Online ECF, which was the same as the offline exhibition,set up five professional themedexhibitions focusing on
Garments, Textiles,Home Products,Gifts and Modern Lifestyle.A total 0f3,520 exhibitors were approved by 14 trading
groups,including Shanghai,Jiangsu, Zhejiang,Anhui,Fujian,
Jiangxi,Shandong,Nanjing,Ningbo,Hangzhou,Xiamen,Qingdao, United Trade Group andOverseas Trade
Group.Among the 71,759 uploaded exhibits,27,826 were Home Products,accountingfor 38.78 percent of the total.
The next most represented category was Garments,which accounted for27.89 percent of the total with 20,013
products.
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1.Cross-border E-commerce Area

A total of 310 exhibits from 33 exhibitors of domestic e-commerceplatforms, overseas e-commerce platforms,e-
commerce platform sellers,foreign trade integrated service providers and cross-border e-commerceservice providers
such as Alibaba AliExpress,Amazon Global Store, eBayand Made-in-China.com were displayed at the Online ECF. In
addition, thearea introduced 12 comprehensive cross-border e-commerce pilot zonesto provide comprehensive
import and export services for exhibitors.
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2.Anti-epidemic Supplies Area2.Anti-epidemic Supplies Area

(Excluding medical supplies and masks)

This area was divided into four categories,excluding medicalsupplies and masks, including disinfection supplies (16
companies),disposable protective supplies (61 companies), storagesupplies(7 companies), and accessories
forepidemic preventionmaterials (20 companies). The area included exhibitions frommany professional medical and
health companies as well asseveral companies that have adapted their production lines toproduce more anti-epidemic
supplies orturned to the marketfor more business opportunities.
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3.Export-oriented Products for Domestic Sales Area

This area exhibited 14,569 products from 1,109 exhibitors,accounting for 20.30 percent and 31.51 percent of the
totalrespectively. Foreign trade companies have been eager totake advantages of China's domestic markets.
Productsincluded textiles, clothing, shoes, hats, bags, watches, crafts,pet supplies, toys and jewelry, among which daily
necessitiesand garments were the main exhibits.
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Four online matchmaking meetings were held during the Online ECFfor Japanese and South-Korean
buyers,European and Americanbuyers, buyers from countries involved in the Belt and Road Initiativeand Garments
and Textile buyers. A total of 112 overseas buyers wereinvited to connect with 392 exhibitors during 561 activities.
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