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000000000 More than nearly any other fast-moving consumer goods (FMCG) sector,

O00O00D0O00000 thebeauty industry is guided by trends. And over the last few years,

O0000000D0OO multiple trends have emerged with the promise that they will redefine the
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0000000000 future of beauty. From balayage to activated charcoal, it seems like the
00000000000 nextbig thing can come from just about anywhere. And while that” s more
000000000 true than ever, how are you supposed to know when something really is a
00000000000 thing, andwhenit” sjust aflash in the pan?

0000000000 Thesecret is finding a connection between the micro-trend and macro
000000000000 consumer needs, which are readily shifting. Because, while we’  re in the
00000000000 midst of a great proliferation of brands, products, services and, yes,
O00000O00O0O00 trends, the new shifts creating sustained growth opportunities for brands

O00000000O000 and retailers are really nothing new at all.



O0O00OO0D0OO0O0OO0OO Morethan ever, trends are starting small and growing into something
O00O00D0O00000 farmore mainstream. Over the last three years, distribution of beauty
OO0O0O0O0D0OOO0O0O00O and personal care items with charcoal have nearly quadrupled. And as
O00O00D0O0O0O0O00O thetrends grow, they constantly evolve, take new forms and help new

O0000D000D0OO0O products and categories find connections with consumers.
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