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recent years, the domestic leisure food market demand is expanding, the consumption of medium and high-end
products is increasing, the change of leisure food industry is accelerating, and the requirements for leisure food
enterprise brand marketing, channel product development, taste innovation are increasingly high. This forum is
themed of "New Opportunities for Brands in the Era of Consumption™ that discussed the future development
direction of leisure food enterprises, analyze the pain points and opportunities of the current industry, and share the
wisdom of the industry.
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During the 24 th edition of Shanghai FHC, Italian Trade Agency has organized the Italian Pavilion of 280 m2 with 14
Italian companies, 8 “ experience moments” in 3 days to let the attendees taste Italian products and interacts with
producers throughout local dealers and web remote connections. Many are the contacts collected by our expositors
and several the projects to follow up after this edition. We look forward to next edition to bring our part of tasty
innovation in the Chinese F&B scene. Massimiliano Tremiterra, Trade Commissioner of Italian Trade Agency
ShanghaiOffice D 0 0 DO O0D0DODO0ODOOODDOOODOOODODOO

As one of three USDA-endorsed trade shows in Shanghai, Food & Hospitality China plays an important role in
promoting U.S. food products to the China market, particularly to the growing high-end hotel and restaurant sector.
Over the course of three days, participating companies in the USA Pavilion and the Meat Pavilion see a huge cross-
section of the market in one place. They take orders on site, and make valuable connections that inform their market
development in the months and years that follow. Mark Hanzel, Deputy Director of Agricultural Trade Office
Shanghai D 0000000 O0OOOOOODOOOOOOODOO
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